
FULL YEAR ENDED 25 JUNE 2017
STORES (NUMBER)

2017
FULL
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2016
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YEAR
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YEAR
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YEAR

Continuing operations
NSW & ACT 312 303 292 282 271
QLD 234 237 230 225 209
VIC 244 242 234 224 221
SA & NT 80 84 82 80 78
WA 94 94 92 89 88
TAS 31 32 31 31 30
Australian Supermarkets 995 992 961 931 897
New Zealand Supermarkets 184 184 177 171 166
Total Supermarkets 1,179 1,176 1,138 1,102 1,063
Thomas Dux 3 5 9 11 11
Freestanding Liquor (incl. Dan Murphy’s) 387 373 359 349 339
Attached Liquor 550 544 527 509 490
ALH Retail Liquor Outlets 580 569 557 544 526
Summergate 2 2 2 – –
Woolworths Petrol 2 – – 513 499 482
Caltex/Woolworths Petrol – – – 131 131
Total Food, Petrol & Endeavour Drinks Group 2,701  2,669 3,105 3,145 3,042

BIG W 185 186 184 182 178
Hotels (includes clubs) 329 331 330 329 326
EziBuy (Unallocated) – 5 5 4 –
Home Timber &  Hardware (retail) – – – 28 26
Masters – – – 49 31
Total continuing operations 3,215 3,191 3,624 3,737 3,603

Discontinued operations
Woolworths Petrol 531 527 – – –
Home Improvement – 106 102 – –
Total Group 3,746 3,824 3,726 3,737 3,603

Wholesale customer stores (continuing operations)
Super Value and Fresh Choice 65 64 60 59 55
Home Timber & Hardware wholesale – – – 475 490
Statewide Independent Wholesale 220 220 220 220 220
Total continuing operations 285 284 280 754 765
Discontinued operations  
(Home Timber & Hardware wholesale) – 349 452 – –
Total wholesale customer stores 285 633 732 754 765

Trading area (sqm) 1

Australian Food 2,252,709 2,229,714 2,143,082 – –
Endeavour Drinks Group 446,083 430,691 413,409 – –
New Zealand Supermarkets 415,970 417,966 397,889 – –
BIG W 1,055,838 1,061,413 1,051,159 – –
1	 As a result of separating the trading performance of Australian Food & Petrol and Endeavour Drinks Group, we are now disclosing separate trading area for 

Australian Food and Endeavour Drinks Group. FY15 trading area has been restated on the same basis and is no longer comparable to previously reported data.
2	 From 2014 three distribution centres were included in store numbers.
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